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K E E N A  H E A LT H C A R E  T E C H N O L O G Y



Mobiah is excited to present 
our 2021 Client Feature.  
Keena Health’s marketing 
program is the result of 18 
months of discovery, design, 
development, testing and 
refinement. 

+



// Background

In 2019 two healthcare technology companies 
approached Mobiah to discuss the marketing 
strategy in their merger. Each brand had particular 
strengths in products, client reach, brand presence, 
and reputation in speciality. They needed to form 
something new that encapsulated both of their 
missions yet still did not feel like a start up.



Brand 
Merger 
Consultation
—
To formulate the basis  
for the brand merger, an  
independent 3rd party 
audit was completed.

Market Strengths Analysis

Product Positioning

Employee Perception  
and Adoption

Brand Longevity

Founder Needs 
Assessment



// New Name Selection

“Starting point. We need a new name.”

Three were determined. Each approach needed 
to be unique while still clearly embodying the 
strength, ease, and enthusiasm with which the 
new group would operate.



2021 CLIENT FEATURE  //   NEW NAME SELECTION  //   COLAB

Pulling from the 
trend in consumer 
goods of Collab’s - 
two companies come 
together to release a 
new product.  

Drop one L - to feel 
more tech and to give 
a unique spin on the 
concept. “We have 
been developing our 
products and services 
in our CoLab for years” 
development lab or 
innovation lab.

LaB - a nod to company 
founders Luce & Buttitta.

// LOGO
Bright, happy people 
coming together
Incorporates BSS 
and EHRis brand colors

// DOMAIN SECURED 
ColabHealth.com

// POSSIBLE TAGLINES
United through Technology
Uniting People and Technology
Uniting Health and Technology
Connecting Health with Technology
Creating innovation. Together.



2021 CLIENT FEATURE  //   NEW NAME SELECTION  //   COLAB

Clever/smart (who we 
are) way to incorporate 
HIT (what we do) in a 
name.

Definition is “to uplift”. 
Both companies were 
founded to ease the 
burdens of working with 
EHR’s and healthcare 
data.

Both founders are 
positive people who 
strive to make HIT less 
tedious and draining. 
They find ways to make 
it easier for their clients 
to be successful in their 
jobs. 

// LOGO
Inspirational, capture 
the feeling of uplifting
HIT hidden in some 
concepts. Incorporate 
brand colors.

// DOMAIN SECURED 
HoistHealth.com

// POSSIBLE TAGLINES
HIT Elevated
Uplifting Technology
Elevating Health with Technology



2021 CLIENT FEATURE  //   NEW NAME SELECTION  //   COLAB

Embody the product of 
two companies together 
in a new word. Be the 
commonality. 

Create a new, clever 
name that encapsulates 
the benefits of working 
with them.

Kena 
Estonian for kind, nice.

Keen
English for smart, 
sharp, observant. 
Saying the word keena 
automatically makes 
your mouth smile 
(elongated ‘e’ sound) 
with a slight relaxing 
‘ah’ (exhale) at the end. 

// LOGO
Focused and friendly.
New color palette 
that can be easily 
interchangeable for 
products/services.

// DOMAIN SECURED 
KeenaHealth.com

// POSSIBLE TAGLINES
Healthcare Technology
Technology Solutions
Inspired Technology



2021 KEENA CLIENT FEATURE  //   STYLE GUIDE



2021 KEENA CLIENT FEATURE  //   WELCOME BROCHURE
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2021 KEENA CLIENT FEATURE  //   IDENTITY SYSTEM



// Digital Deep Dive 

GOAL COMPLETION

Made possible through 
a digital deep dive 
into each client’s 
marketing metrics 
and a competitive 
analysis that provided 
a survey of the 
landscape.

THE RESULT

A Digital 
Communications 
Strategy and 
Media Plan.

TWO GOALS

Both brands in were 
interested in achieving:

Show the existing client 
something new without 
disorienting them.

Present something new 
to the market that people 
have not seen.  



// Digital Communications Strategy

The data deep dive provided the foundation for 
three key must-haves in the new web experience.

Application
Presentation

Solutions Area
Introduction

Thought Leadership
Strategy



// Mobile as a Priority Website
In 2021 and beyond we knew that we must give priority to our mobile audience.

2021 KEENA CLIENT FEATURE  //   MOBILE AS A PRIORITY  //   KEENA WEBSITE

K E E N A  D E S K T O P  H O M E  P A G E

K E E N A  T A B L E T  H O M E  P A G E

K E E N A  M O B I L E  H O M E  P A G E

9:45 AMiPad 100%

keenahealth.com



https://www.youtube.com/channel/UCFKWO9On8cvd0tQjEWCsd7w

2021 KEENA CLIENT FEATURE  //   SETTING THE SOCIAL STAGES  //   YOUTUBE, TWIITER AND LINKEDIN

// Setting the Social Stages
The brand also needs to be consistent everywhere it is present.  
To make this a reality, custom art was created. 

Y O U T U B E  H O M E  P A G E

T W I T T E R  H O M E  P A G E

L I N K E D I N  H O M E  P A G E

https://twitter.com/keenahealth

linkedin.com/company/keena-healthcare-technology/



2021 KEENA CLIENT FEATURE  //   SETTING THE SOCIAL STAGES  //   LINKEDIN MARKETING CAMPAIGN

L I N K E D I N  M A R K E T I N G  C A M P A I G N

linkedin.com/company/keena-healthcare-technology/



// Email Templates

For customers that 
still prefer email for
their corporate 
communications 
a consistent creative 
channel was formed.

2021 KEENA CLIENT FEATURE  //   EMAIL TEMPLATES

9:45 AMiPad 100%

Keena Health

Lorem ipsum dolor sit amet consecetur...
A Message From OUr Founders

9:45 AMiPad 100%

Keena Health

Join us in Los Angeles in May 2021
Conference 2021

9:45 AMiPad 100%

Keena Health

EHR Barcode Reader is an add-on app...
Product Announcement



// Analytics
In efforts to make our 
desired KPI’s as trackable 
as possible we deployed 
Google Analytics.  

GA TAG

Deploying the tag 
via Google Tag 
Manager.

ADMIN

Execute best practices 
in user management, 
platform connections, 
and audience building.

DASHBOARDS

Visualizing critical data points 
in new ways to better achieve 
actionable insights.

CUSTOM EVENTS

Capturing previously untracked 
events to bring insights into 
key customer touch points.

CUSTOM REPORTS

Designing custom information 
processes where stock Google 
Analytics reports end.

GOALS

Configuring the success 
points so key media 
channels can be evaluated.



The Future
—
W H E R E  O N E  S U C C E S S  S T O R Y  E N D S

A N O T H E R  B E G I N S .

L E T  M E  S H O W  Y O U  W H AT  M O B I A H

C A N  M E A N  T O  Y O U .

C O N TA C T  M E  F O R  M O R E  I N F O R M AT I O N

L U K E @ M O B I A H . C O M


